













































































Online Advertising: As the Indonesia advertising market grows, advertisers are expected to shift their spend online

While the online advertising market accounts for only 1% of the total advertising spend, it is expected to grow at 100% CAGR until 2012

The Growth of Mobile Channels: Around 40 million handset in Indonesia every year

Ecommerce Transaction & Value: Significant growth on number of ecommerce transaction and value

The Internet accounts for 1.6% of Indonesia’s gross domestic product (GDP). It is forecast grow at a rate three times that of the overall economy
over the next five years and is expected to account for at least 2.5% of GDP by 2016 — Deloitte Access Economics

Indonesia Value of Sector: At around 1.6% of GDP, the value of the Internet is around one-third the value of production from Indonesia’s oil and
gas mining sector, which was 4.5% of GDP in 2009. This compares with a 2.1% contribution from textiles, leather and footwear industries and
2.9% from fertilizers, chemical and rubber products industries.

Digital Media Value Chain: Digital starting to play as new distribution channel and touchpoint to consumers.

Digital Content Fiasco: Recent VAS fiasco pressure telco to find other source of income, thus mobile media and commerce is getting a lot of
support

Digital Media Landscape: major acquisition for digital media by multinationals and conglomerate group

Ecommerce Landscape: major global player entered Indonesia market by JV or acquisition

Ideosource is founded by Andi S. Boediman & Edward Ismawan Chamdani

Recent investment is Touchten, the creator of Sushi Chain, Hachiko, Hiyoko & their last hit is Infinite Sky

KARK Mobile, the winner of Telkomsel Bootcamp, incubated by Joyful Frog Digital Incubator, received funding from Ideosource

Contact: Andi S.. Boediman (andisboediman@ideosource.com) i d make ideas work
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